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BBA Hospitality Management 

 

https://www.mydegreeguide.com/best-business-majors-for-the-future/
https://www.collegefactual.com/
https://www.indeed.comjobswichita/
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                            Figure 1. Projected Job Growth, Wichita   

 

 

Selected Median Salaries.  Figure 2 depicts median salaries for selected hospitality 

management positions.  (Source:  Various websites) 

 

 
 

Figure 2. Selected Median Salaries 

 

 

18%

24%

5%

15%

18%

Hotel Mgr Casino Dir Sales Mgr Executive Chef Event Mgr

$97,930 

$74,712 $72,248 

$106,680 

$78,787 

0

20000

40000

60000

80000

100000

120000

Facilities Houskeeping Food and Bev Hotel Operations



 Task Group:  Gaylen Chandler, Gerald Graham, Gery Markova, Brian Rawson 

 

3 

 

Barton School Stakeholder Testimonials.  Barton School stakeholders confirm the demand for 

graduates with Hospitality majors as indicated in Table 1. 

 

Testimonials 

 

Stakeholder 

1. “There are a lot of things you can learn on the job as a 
hospitality manager, but when you have the foundation in 
place, you’re able to adjust that much quicker. And time is 
always of the essence in our line of work.” 

Jeff Blackman, 

Founder and 

President, Bedford 

Lodging; Founder, Five 

Senses Hospitality 

Management 

 

2. “As restaurant owners, the experience in our restaurants is 
the top priority - both for our guests and our teams. In order to 
achieve the ultimate guest and work experience, we need 
leaders who can articulate a vision, manage and develop the 
potential of all types of individuals to collectively reach that 
goal.” 

Ryan Bond, Chief 

People Officer, Thrive 

Restaurant Group 

 

3. “Not only could this be good for the Barton School and its 
students, but it could be great for the economic development 
of the region.”   

Susayn Brandes, 

Chairman and CEO, 

Great Plains Ventures 

Inc. 

 

4. “Having a deeper pool of talent in hospitality is essential to 
the success of the industry.”   

John Cantele, 

President, Lexima 

Hotel Management 

Services 

 

5. “The pandemic was rough on the hospitality industry. But it 
also showed everyone how important well-managed, well-run, 
innovative and reliable businesses were. The leaders of those 
businesses and their ability to adapt quickly literally saved them 
from shutting down.” 

Lynda Carrier-Metz, 

Chief Marketing 

Officer, Restaurant 

Management 

Company 

 

6. “A key component of our success is hiring the right people. 
Once on board, we deliver training, challenge and the 
opportunity to grow. The right candidates thrive and become 
long-tenured leaders, ensuring our hotel experiences are 
differentiated."   
 

       Mike Daood,   
       President,  
       LodgeWorks 
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 general education courses required of all Wichita State University graduates,  

 courses in the business core required of all Barton School graduates, and  
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Below is a tentative schedule of offerings of hospitality courses in the Barton School: 

 

 Fall 2024 Management 411.  Introduction to Hospitality Management 

 

 Spring 2025 Management 412.  Special Topics in Hospitality 

   Management 415.  Customer Experience (CX) in Hospitality 

 

 Summer 2025 Management 413.  Applied Learning in Hospitality 

 

 Fall 2025 Management 414.  HRM in Hospitality 

   Management 455.  Entrepreneurial Finance 

 

Of course, general education and common core courses will be scheduled according to current 

methodology.   

 

Faculty Coverage 
 

Hospitality Management courses will be instructed by faculty of the Barton School, other 

universities, and adjuncts.   

 

Barton School faculty aligned to teach Hospitality courses include: 

 

 Dr. Gaylen Chandler, W. Frank Barton Distinguished Chair in Business  

 Dr. Gery Markova, Professor and Chair, Department of Management 

 Brian Rawson, Associate Educator, Department of Management 

 

Prospective faculty from other universities who may be asked to teach online Hospitality courses 

include: 

 

 Leonard Jackson, Kennesaw State University 

 Stacey Smith, Fort Hays State University 

 

Prospective adjuncts and speakers include: 

 

 Dave Redfern, Garvey Industries  

 Teresa Bengtson, HR Manager BG Industries 

 Stakeholders and advisory board members 

 

Projected Enrollments and Costs 

The task force projects twenty-five full-time and twenty part-time majors by the end of Year 3. 

Table 4 projects enrollments for the first three years of the Hospitality Management major. 
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Year Headcount Per Year Sem Credit Hrs Per Year 

 Full- Time Part- Time Full- Time Part- Time 

Implementation 10 10 300 180 
Year 2 20 15 600 270 
Year 3 25 20 750 360 

Table 4. Projected Enrollment 

 

Projected costs of delivering the Hospitality major range from $80,000 to $85,000 per year in the 

first three years.  See Table 5 for projections for Years 1-3. 

 

A. EXPENDITURES First FY Second FY Third FY 

Personnel – Reassigned or Existing Positions  

Faculty $40,000 $40,000 $40,000 

Start-up Costs - One-Time Expenses    

Other – marketing & branding   $         25,000   $         25,000   $         25,000  

Operating Costs – Recurring Expenses     

Travel 
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develop new programs. This must be done within the constraints of current resources. In other 

words, we should not expect to get new resources before we propose new programs.  

By nature, new programs are cloaked in uncertainty. Before offering a program, we may have 

some clues that such a program might be in demand, but the only true test is to offer a program 

and see who and how many students enroll. 

 

The literature in entrepreneurship describes causation and effectuation as two different decision-

making processes. Causation processes seek to define the desired end, do competitive analysis, 

predict the outcomes, and implement a plan to achieve those outcomes.  In contrast, effectuation 

processes start with a generalized aspiration to accomplish something given current limited 

resources. It focuses on not spending resources you can’t afford to expend and taking advantage 

of contingencies as they arise, while working with interested stakeholders to co-create a desirable 

future state.  

 

Research has shown that effectuation works better to create new things than does causation. 

However, the process required for the introduction of new programs at the University and the 

Barton School follows a distinct causation process. It requires us to define a required goal, do 

competitive analysis, predict outcomes, get approvals, and implement a plan. All of these 

activities chew up precious time and do little to ensure a successful outcome. 

In contrast, if we were to employ an effectuation process we would work with potential partners 

and other stakeholders to co-create a program that meets their needs. We would offer the 

program using the resources we already have or can be made available through our partners and 

see if it attracts an adequate number of applicants. If it does not, it is scrapped, and we do 

something else. There would have been some loss of faculty time and energy—but not an 

unaffordable loss.  

 

In essence, even though we do more extensive analysis, we do not change the nature of the 

uncertainty in which the decision is cloaked. Thus, the true test of a new program is whether it 

attracts sufficient applicants, and if it doesn’t work the loss in faculty time and energy is 

significantly greater.  

 

 

 

 

  

 

 


